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2005 PRPA Surve

Majority of

|
Vote for Accreditation

Results of the 2005 PRPA Survey indicated that the majority of PR professional respondents are interested in going
through an accreditation process for better public recognition.

ong Kong Public Relations Professionals' Association (PRPA) has conducted a survey during the first quarter
I}] of 2005 with 1,000 PR professionals. Out of the 1,000 questionnaires distributed via emails and distributed
during PRPA events, a total of 103 questionnaires were returned representing 10% of respondent rate. The objectives
of the survey are:
1. to obtain PR professionals' views and interests in the accreditation for their profession
2. to understand members feedback and expectation on PRPA's services Missing

90
About Industry's Views on Accreditation 2 A)

Whether 'Accredited PR Practitioners' Can Contribute Added Values?

No
14%

About 84% (87 respondents) agreed that Accredited PR Practitioners could
possibly contribute added values by adding to one's professional credentials,
career advancement, personal fulfillment, uplifting of status of PR in HK
business community, etc. Only about 14% (14 respondents) believed that
there is no added value that accreditation could bring to the industry nor the
practitioners. 2% (2 respondents) did not answer.

Should an Accreditation Process Be Adopted for PR Practitioners in
Hong Kong? Missing

O/
Among the 103 questionnaires received, about 72% (74 respondents) of the 3 0
respondents expressed their positive interests in going through an accreditation
process and about 60% (61 respondents) were interested in sitting through

No
n examination m h reditation.
an examination to complete the accreditatio 25%

On the other hand, about 25% (26 respondents) said they were not interested
in the accreditation process and 3% (3 respondents) had no views on the
issue. The reasons for those not interested were varied but the majority views
were that an accreditation process may not be applicable in PR industry
because it is a people-oriented industry (not engineering industry);
accreditation process could possibly limit the creativity of the practitioners;
it is difficult to become an all-rounder in this profession.

Missing
2%

Is Examination an Acceptable Measure for Granting Accreditation?

Approximately 59% (61 respondents) expressed interests in sitting through

the examination provided that there is a credible organisation with international

recognition to organize it. About 39% (40 respondents) objected the No
examination as an accreditation tool because it is the richness of experience 0
that counts rather than mastery of theories; and existing university degree 39 A)
courses already serve the purpose. Some respondents had doubts on the

judging criteria, credibility of the examiners, fees to be charged and they

believed that examination would take up a lot of time from their tight schedule.

2% (2 respondents) had no views on this question.

The Way Forward

Hong Kong being an international service economy, it is important that we should not only maintain high PR service
standards but also internationally recognized standards that provide added-values to our business partners and
local and overseas clientele.

In order to ensure Hong Kong is not lacking behind the global trend and in view of the positive indicators revealed
by the survey findings, The Executive Committee of PRPA would look into the issues in 2006. We will explore
opportunities to invite Mainland or overseas experts to share their experience in forming their accreditation systems
next year. Members and industry practitioners will also be invited to participate and share their views for moving
forward.

The Executive Committee of PRPA will further research on other economies' pace and trends in setting up an
Accreditation system/programme for PR practitioners.

Three selected economies are worth for Hong Kong PR practitioners reference including

i) Mainland China which is our largest service market and their priority on accreditation is a good indicator for
our future service development;

ii) the USA being the origin and mature service economy, their experience is good for our benchmarking; and

iii) Singapore, being our neighbouring economy which has similar service development to ours, also provides useful
reference for our consideration.

The Executive Committee of PRPA will keep members and the industry informed of the progress regarding the above
suggested actions. Should members and industry practitioners are interested to get involved in the proposed task
force or if you have further input on this matter, please feel free to email to enquiry@prpa.com.hk for further discussion.

About Members' Views on PRPA's Membership Services

Values that Members Treasured and Most Wanted Activities

The value that the member respondents treasured most in PRPA was that it helps them better understand the
industry's development and facilitates networking (around 80%). In average, 30 to 40% of the member respondents
also agreed that PRPA could bring them professional affinity, help them learn more about PR and help build a united
voice for the industry.

Among all activities organized last

Summary of 103 Respondents' Profile . ;
year, evening seminars and

Profile Actual Percentage . L
: vocational visits were ranked
Membership Member 35 pax 34% luabl
Non-member 68 pax 66% vafuable.
Gender Distribution Female 84 pax 822/0 The Executive Committee of PRPA
o e 19 pax 18°/° would like to thank all respondents
Age Distribution 21-30 30 pax 2 and members who have contributed
3140 43 pax 42% - . .
41-50 26 pax 25% their views in this survey. The
50+ 2 pax 2% information provided is valuable to
Missing 2 pax 2% our long-term planning and
Nationality Hong Kong 91 pax 88% continuous improvement of
Expatriate 11 pax 1% membership services. Any new
N o
- — M|%S|ng. 1pax 1% suggestions on members' activities
Academic Qualification Enl\;ersgy t 56 pax 522;0 are welcome and please email
= T — - SeLEeen 47 RaX 4 0/0 to "PRPA Secretariat" at
ears of Working Experience o0-5 years 35 pax 3400 gy N T
6-10 years 24 pax 23% )
10 years + 44, pax 43% further follow up.
Industry/Sectors Engaged PR Consultancy 26 pax 25%
In-house 74 pax 72%
Missing 3 pax 3%
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