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Mu}nﬁw of public relations (PR practitioners in Hong Kong not only see a
growing future demand for PR positions, they also experienced no downsizing
in their companies in 2002, despite the prevalence of corporate downsizing in
the territory, according to a recent HK Public Relations Professionals’

Association (PRPA) survey.

This survey of the PR profession in Hong Kong was conducred with 600 PR
practitioners through email questionnaires from late January to February 2003,
supported by outhound telephone surveys in the months of March and April.

A toral of 257 people

A yvoung and female-dominated profession

The survey also shows thar public relations is a female-dominated profession
(81% female vs 19% male) and yields very inreresting findings on the rypical
profile of PR practitioners in Hong Kong — university-educated (96.8%), in
their 20's or 30's (78.6%), with more than six years of experience working in
the PR industry (60%), and without a communications academic background

(70%) {see Charts 3-6).

Respordents working in the
*Educarion”, "Financial

Chart 3: Academic Qualification

Most respondents are responsible for the Hong Kong market only (75.8%),
while 29.1% of respondents have mainland China responsibilities as
compared to 21.3% who have Asia responsibilities (see Charts 7-8).

Localization and fast mobility characterizes

the industry

Localization of the public relations profession has taken root as shown by the
B8% local majority in the mix of practitioners. More than 50% (52.6%) of
respondents have been promoted every two to three years in the past five
vears, while another 51.6% have changed jobs every two to three years.

Chart 7: Current Scope of Work
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representing a wide range of Services", "Government | However, the survey also found a significant portion of stable players
Chart 1: Industry/Sector industries responded to the survey Public Service" and 100% {42.1%) with no change in their jobs in the past five years
. {see Chart 1). "Transportation” sectors show 8% (see Charts 9-10).
b a higher proportion {70% plus B0 Chartg: F . Chart 8: Geographical
o ) _ - : Frequency of promotions
B o | et ol ol i mone eyt | — In the pask§ years responsibiliies
b . l ";*' ‘ir e '“'*- s 2,083 practitioners working in the  experience. o . — - b -
- "Public Relations Services” and = T i LAl O esentoey rove PR — Chart 10: Frequency of job change - : o -
Wﬁf fﬁf "Corporate Communications | in the past 5 years - s s
‘,f" & PR | Advertising [ Marketing A significant portion of the - L ars - Mm%
Departments in Companies | PR practitioners in the survey o | % - - By -
Institurions” as recorded in che work in-house (62%) as oy 41t s L 2w e - . . b |
Vocational Training Council compared to 38% in o | E oy Fmnfl | Bl o i HE  manand Global Al ofthe
survey conducted in November consultancies. Around 75% Chart 4: Age | s . Ehina SR
Chart 2; There will be growing demand and December 2001. of respondents have :: . ,H
for PR positions in the next 5 years responsibilities for corporate - g =
_— The PRPA survey reveals strong communicationsfaffairs e S Every year Emﬂ ? Em:rH Mo change The survey shows an interesting pattern that the more the working
. growth prospects and stable (75.7%), and media relations o | experience, the lower the frequency of job change., Almost 70% of
N s demand for the industry. Bighty- (74.5%), and more than 40% those with more than six years of working expetience did not
- four percent of respondents are have responsihiliries for = | S TABLE 2 change their jobs in the post five years in contrase to only 11.4% of
b from companies with a dedicared internal communications 0y 6% those with less than two vears of experience. The *"Government [
TR pra
w5 . 141 PR function, and 85.6% of the (49.8%), marketing i | e Cross-tabulation between “Number of years working in the Public Service" sector is less prone o joh-hopping, as indicared by
" L = respondents see a growing communications (46.3%) and - .50 Al 50 H].lﬂ}i:l PR .m. and "Frequency d}ﬂﬂﬂm in the 5 years" 62.5% of respondents with "no job change in the past five years® in
Birengly agree  Apres Disapres f_ﬁ:ll_':' di:m:md 'ED!I.' Ehl'u: relations public affairs (42%)). H"ﬂllmlpﬂin Overall | Every year Every 1-2 year Every No change this 5r:n:1:::|r.
E?m e industry | percantage (ie. 34 times inSyears) | 2-3year | inthe past 5 years
VE FCars
(see Chart 2). Compared with the recent survey conducted in _ i Lazs than
early 2003 by the Employers' Federation of Hong Kong, which Chart 5: Number of years working S TT— oyears | 290 | BRTE 10.0% 10.0% 11.4% Long working hours a reality
found that approximately 40% of the surveyed companies had o
downsized in Hong Kong, only 26% of PR, practitioners s an 3-5years | Z74% 0.0% 30.0% 4.1% 13.0% The PR industry is characterized by long-working hours, weekend
responding o the survey saw their company downsized in ary, T = work and stress as reflected in the survey findings. Majority of the
2002. An encouraging B8% of respondents did not see any - 1r % ams b B-10years| 27.8% 16.7% W0 20.5% 26.T% respondents work a 40 to 60-hour week, but quite a significant
possibility of their PR department downsizing in 2003, = o — 25.6% " portion of the respondents {28.1%) work more than 60 hours per
i | e i 10 32 5% 167 10.0% 26.4% 42 5% week, Only 6.1% of the respondents are not required to work over
- . 1 years the weekend, while 55.9% are required to work over the weekend
Lessthan?  Jdyems 8410 years an-ru ) m : - Remarks : No. of respondents 250
years GemmiFL Ademind Marieeting Ll
TABLE 1
TRBLE 3
m n
No.of yeers Cross-tabulation between "Number of years working in the PR industry" and "Industry / Sector" mm'ﬁ'ﬂm“lﬂbmhhmﬁwﬂ "Industry / Sector"
thePR  [percentage| (13) w mm (12) mﬂﬁm Bu{;m ﬂm%tm Distrioution | {12) (0 | ©0) nthepasts |percentage| (12) |Senvices | PublicSector|  (13)  |Making Organi-| Services | Consulancy | Distrbufion|  (13) (o) | 1)
By years (22) (32) sation {16} {3 (83) 8
cessthan | pogs | 7w | wean | eam 16.7% 125% 0.0% wi% | so0% | oo% | 100% | 100% Everyyer | 24% | O0% | 00% | 31% 0.0% 0% 00% 48% 0.0% 00% | oo% |24
2 years
Every 1 -2 year
FGyears | 274% | TTR | 9% | 9% 16.7% 31.3% 0.0% 38.8% 25% | 167% | 400% | 300% fed dtimes | 40% | 83% | 45% | o00% 0.0% 63% 0.0% 2.4% 0.0% 0% | 200% |7.3%
G10years | 278% | 231% | 478% | 219% 25,0% 37.5% B6.7% 22 4% 12.5% 41.7% 100% | 32.5% nbyear)
Every 2-3years | 51.4% 58.3% 50.1% A% B1.5% 50.0% 66.7% 45.5% 2.5% 61.5% 40.0% |63.4%
10 years 5% | 615% 28.6% 50.0% 41.7% 18.68% 3.3% 24.T% 25.0% 41.7% A0.0% | 27.5% —
n
E—— mepestoyews| 2% | 33 | %% | e2sw 36.5% #88% | 33% a0% | TEs | 5% | 400% |268%
Mote’ : Categonies with sample size smaler than 3% of total valid cases exclusive, Remarks : Mo of respondents 253




The lukewarm interest in mainland China among FR — TABLEG
Crossabulaton between *Average working hours per week and "Industy / Sector practitioners in Hong Kong is further reflected when looking at ; :
Mm overal o - the cross-tabularion berween "interest in mainland China PR mmtthlﬂ ﬁmiﬂhﬂmmﬂm ﬂw
m i L] - II_
hous.  |pecentage| (1) | Servies | PutboSecor| (13 |Maktng | Servss. | Conetarey | Detbuton | 13| (10) | o) pesitions and company downsizing in 2007 Amore i
per waek (22) () sion (16) ) (85) 8 respondents whose companies were downsized in + less than
half {(44%) indicared interest in mainland China PR positions Has the Company downsizad in 2002 Any interest in mainiand China PR Position
Less Man and only 15% had plans to relocate to mainland China.
40 hours 0.8% 0.0% 0.0% 0% 0.0% 0.0 0.0% 1.2% 12.5% 0.07% 0.0% 0.0%
No. of Respondents fes Mo
40-60 hours|  T1.0% TOE% 68.2% 71.8% 82.3% 83.8% 66.7% 62.4% 62.5% Bo.2% 90.0% | T0.0% Even though more than half (56.7%) of the respondents o a7
expected department downsizing in 2003, only 20% had plans to Yog B6
61-80hours| 25.1% | 154% | 31.8% 25.0% 7.7% B.3% 33.3% 32.9% 12.5% 23,1% 10.0% | 27.5% relocate to mainland China in the next three years, These (44%) (56%)
findings reflect thae PR practitioners in Hong Kong seem rather N 84 115 9
mjmmh s a1% | 7% | 00% a1% 0.0% 0.0% 0.0% A5% 12.5% 7.7% 0.0% | 25% reluctant co work in mainland China. o (62.5%) (37.5%)
Remarks : No. of respondents 255 Total 250 144 106
On the other hand, practitioners from PR consultancies seem
once of twice a month. 94.5% of respondenits feel PR, professionals are constantly under Chart 11: Average number of Ecinaﬁﬁ?szj of &LtChde; wha 11355 E.::M _ TABLE7
srress (see Charts 11-13). Different industry secvors within the PR profession also working hours per week maindand China as their hical I neibilities come from
Eﬂ-lh!hll:ed dlﬁerer_;m in their Th‘nl'hl!'l.g hours. A higher proportion of F'R.prm:'rltmm . PR ltancies and char unu-'rhjnlE (38%) of the c tabulation bet “Any plan 10 relocate to mainland China in the next three
with longer working hours {(with 60 hours or more a week) can be found in the dents whe had in i inland China PR posith " and in 2002"
"Financial Services", "Public Relarions Consultancy” and "Transportation” sectors', Cheer m mw;m Tl‘i“E;R 5 1 ferEst i matn i pasitions years "Company downsizing
30% of the respondents within these sectors need to work more than 60 hours a week. B | COnSUIANCY sectar. ) e e
o S Has the Company downsized In 2002 ""“"”“w:m““m""“'“
o | Developing closer economic integration between Hong
éhmiv ﬁ:ﬂ?ﬁﬁm Dfd;':: the '“"’"f fmmif Jﬁﬁiﬁ :ﬁgﬁgﬁm hours. " L . — | Kong and the Mainland has been a new focus. Unlike the No. of Respandents Vs Mo
experience in the PR industry need to work more than 60 hours a week. = et u::l_':'ﬂT mm;fﬂ pracEitioners ]E Eu'u;]“ luf E'.:lu 10 56
YEry m us-.un Hong Kong market n: ating Yes & (15%) (85%)
Chart 12: Frequency of working wlﬁlﬂﬂﬂ%ﬁm does Mﬂﬁ,’- to be a ﬂmm
8 . 2. § ] over tha w“h&nd pl'l. t"'. Fﬂ:"ﬁltl."ﬁ" 5 ' 15 TIEAns 1y iace
Strong desire for Eﬁug:;?]u;:lsz a profession and threat of brain drain and PR job opportunities are nor issues No 184 qzﬂa: {Tn!;;.]
“P o in Hong Keng. On the negative side, this poses the
The survey uncovers the desire of PR practitioners for independence and il qLHT QLW]];E&ET ::11 practit m!d hE weady m Total 250 20 200
strategic influence on the top management. 83.5% feel public relations 0% | 2108 E::l_;: 1-_11: ::_i;.l E] n‘gﬁ] ol &T gr:frn:mg l“*;ﬂfﬂt:aﬂ:l&m |
should be a stand-alone funcrion reporting to the CEQManaging % | territory is undertaki ¥
Direcror. I 13'.::- "“’ i MR- Bl TABLE n MI.E !
4%
An overwhelming 98.8% of respondents feel public relations should be 0% ,,_!__ P = e ,,__“ HH, m__“_ Cross-tabulation between “Any interest in Cross-tabulation between *Any plan o relocate to
recognized as a profession and 72.9% of respondents feel PR pracritioners e e - Chart 16: PR practitioners In HK should mainland China PR Position” and "Possibility of mainland China In the next thres years” and
opinion on whether PR, practitioners in Hong Kong are highly-skilled is constantly under stress
divided (51% either strongly agree or agree, while 49% either disagree or 100% Possibility of PR Ay e Possiility of PR e et
strongly disagree). Ower 93% of respondents feel that more academic LU ar Depariment downsizing Chi E PHH A .E" = Department downsizing ml] i PR Posil
courses should be offered by universiries in Hong Kong (see Charts 14-18). ey | - ETH% in 2003 in 2003
11
Interest in mainland China positions shown, but - | m,r.. x Al ﬂ Mo, of Respondents Yag No Mo, of Respondenls s Mo
no immediate threat of brain-drain .
i Eﬁﬂ " SErangly “m' Bgres isagres Strungly b 30 7 13 s 30 ; 24
Against the backdrop of rising interest among Hong Kong people in " i Disagres ' Stronghy dlespgrae (56.7%) (43.3%) (20%) (80%)
pursuing their career in mainland China, 57% of respondents are e 106 78 15 148
more than three years' working experience. However, only 20% ‘3';3“ 14: PR ahouk f* . “gg;ﬂgﬂe are highly-skilled ' '
indicated plans to relocate to mainland China in the next three years. unction reporting to the — Total 214 125 9 Total 213 w0 183
TABLE 5 . .
Cross-tabulation between - - - TABLE 10
N A
"Average working hours o own - Cross-tabulation between ‘Industry/Sector* and "Any interest in mainland China PR positions”
per week™ and "Number of years o —_— S s
Average working in the PR industry” = . ; . " Snomgly ageee Bosaree Sl Induustry | Secior Any interest in mainkand China PR Position
hours Overal | Lessthan | 3-5 | 610 | Above it S sisd Yeo
perweek | percentage| 2 years years | years |10 years Chart 15: PR should be Chart 18: Mmea-:ademic_muﬁes g:-nF*H PR Consultancy T
Less than . . . . - rgf:ugnigm:i ac o pmfggginn should be offered by universities in HK = al Services 10%
40 hours ' ' ' i _ GovemmentiPublic Sacor 8.9%
s N N
A060hours| TIO% | 71e% | Tems | 7o | es2 | o.5% Nan-prafit Making Organisation 3.5%
b Ltilties 5.5%
B1-B0hours| 250% | 219% | 17.4% | 2745 | 309% J Rl - Fducalion 8%
% Manufacturing 3.4%
Above =0
B0 hours 32% 1% | 298% | 14% | 49% e e s | . . - " | Batail Destribution 2%,
Sirangly agres  Agrer Disagres Strongly " e e m:ﬂ Ti i g
Remarks : Mo. of respondents 252 M—— Crl:nm
Note'; Calagories with sample size smaller than 3 % of folsl vahd cases exclusive. ers 172%
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