B

FREZELE
hER+
(—h==)BRAF]
BER

SRR E
1B 4ReT
B3R g AR R
CEEANEE

RIHR
EEREALR

R BRI L
BEHERER

RIBERE
RS

MEEEZT
BEPERL
BRAF
CEEeE

RITERE
(2002)

EHE
gk

ARE

glex

ERE
HHIE

RinE
15 AE

R
I RED
BRER
I RED

L%
{BIRRR R R

BERE
ERER R AR

EHE
BEEH

S
BEEH

ADVISORS

Mr John Chan
Managing Director

The Kowloon Motor Bus Co.
(1933) Ltd.

Mr Walter Cheung

Assistant General Manager

Head of Corporate Communications
Hang Seng Bank

Professor Leonard Chu
Chair Professor and Director, Centre for
Media and Communications Research
Hong Kong Baptist University

Mr Chu Pui-Hing

Director of Broadcasting

Mrs Grace Lam

Head of Corporate Communications
The Hong Kong and China Gas
Company Limited

EXECUTIVE
COMMITTEE (2002)

Linda Tsui

President

Clara Shek

Vice President

Angel Chung

Honorary Secretary

Jenny Tam
Honorary Treasurer

Elaine Chan
Training & Program

Fred Yeung

Training & Program

Katherine Ma
Media Relations & Publications

Cecilia Ko
Media Relations & Publications

Amy Mok
Membership

Christina Chow
Membership

* Views expressed in articles do not necessarily
represent that of PRPA.

))\)1

HK PUBLIC RELATIONS PROFESSIONALS' ASSOCIATION LTD

5 & H B R HE X A B W &

N

—EE=F-RB (EZ=+=H)

= =) .

SO~ AL S IREE R > AT AT E R A AL BOR SR B R I A A SR A & 5 AR A KR AR
Ao RANZE « KEMEMALE BT - R G M I - BEERSy - MRS RE  E R
T o H oz Sy ANBRTE > RIS A5 P R R S OB T AL TSI A R B E A o R g EA TR
HOTRYE - A R AT A A 250 I Wi A 2 4 & K R B M I  CORPORATE SOCIAL
RESPONSIBILITY (CSR) — il R84 T #A M AT HERE o

CSRAEREFEATH » HEFNEAL A WMl 6 — 8 A SRR » o R ARG HBE 71 © CSRAERRER
PEITE R C A BZ MR o AEE 241 > stia (B8 B S ORI T iF R e o BT TR A4
SECER AN A B I A A BT AR 3E 30l CSREHZERY A ELITTE - CSRAY & FEAN I L
WAl B CSRAF BEFRITRL o IR Ty 5 BIBUAR S A BoA IR0 Fl LA HAt A4 BE Sk (R )« A TR et
FHINE > SRS o BUHNERIGT 1 R DS e 60— S BT e IR e S A A5 A e o 3
N ARSI JEAT CSRERSL o (EAFRZAM « T35 > CSRIEFHBIIE —MEHEH - HREAR
JRERZE: 2 B T A — i SR B3 - NI SE B R REA BT TR ISRy 3 -

L1270 B BTEALER QAR TH AR A AIES) o 12H6H » RS IAEI ST ERAT I P
BRABH T & (CIPRA) 5 =R & BARK G > Mgt o — i s - B A gl A -
e A Bt A3 2z — Bt oAy ) SR 1) b 2 T 1 TR0 S P 5 R B 3 4 A () 8 JR O 1) > AR R IR
%

12H w > FACEAS G I T AU A BIIE S G S I 5 = 02N B 2 R A B A TR T 6 - Sl 2 T3
il o ISR BB A B KL B B S B B e A A B RO 1A > A SRR My REAE RS (AL R
PR EAERAHL

VA A SR S T8 (2As) BB B i (4As) BAEERIE T OFsS & > JLRIERRIA B - B b e
RS > Ay TR PR S L R I B R T B A\ RS

SH G A4 B & BAUR R & SUISERAT o A AR FRAMFRUOMS th CTPRAZLARAY (A1 2 B 57 2 HE 7
MIZCH - SR HE IR - BRCIPRAZEE SR ek - LAMNGR SEI7 IS M & 1 - B ol & Bt AT
W32 T A TG ) -

EfTE2REECIPRAN—IEIEE

HH B R JE B IR 0 8 (CIPRA) 2 =08 BACERIC &R 20024F 124 6 HFEIL AU 84T - A RAEME
LRmE TR WA BRI - BRE GRS - Bl S R AT DU S
B 2> R TREOR AR S -

BEAh > FE=AERTGI M ZE B CGRITZ B - SEEARIZ RS -
THRZE B - HEREEFRMASNEL T -

HLAEAR > A Grfg i B FE BLCIPRA MY A TG B - 87 7 T RAFAY B
1R o RAEEE W IE AR » ARG - ARG {CR B R AERT
RIS > M B ENRIB A o £4E5H > CIPRAM K M [0 35 &
W A IR - MR A B ZEIRIL & B RS o

EHEGR (/) CIPRATEIL R
BITMBE=ZRGEREREHE
ECIPRAG RZFERIEAE ()

o

JEUCE B R LME A B3 2 INCIPRA S8 S 84000 28 B TAF » Widr 2 /i
I SC LA SR T o A&y BLCIPR A KERE R WF 7T W) — 2B B 132
T o ST A R S SR A AT > PRE R AR AR 3 T BT A AT B ek
o RFCTPRANG A ALK (3R B A A TRy 5 45

HK PUBLIC RELATIONS PROFESSIONALS’ ASSOCIATION LTD. &HBAHBESEASHE

P. O. Box 20097, Hennessy Road Post Office, Hong Kong Telephone: 2527 9337
ERHEFEBME _TTALR BF: —A-th==t
Website : http://www.prpa.com.hk Email Address : enquiry@prpa.com.hk



3 29

DEERZ RS EEA ST RE{T

PP AN IEB R I & (CIPRA) 4R 12 H 6 HAEJL U8 T TH =1k
G EMEREG E o W T ChEIE A B e & 817 BRI I RoT
CIPRAJE F =RHEZE g -

Fofem) op A B SEMIRSEL - SR b AR L gE R > S et e i
IES ARG 28 <P B B S A B o @ B 47 0 VR DD e P - I
20034F1 A IENE i -

ReNE@M = MEER B - WEZAE  FRAFRLZAEG
sty Az B8 - RIS BB BT SR SR B T AR T
PHEE - fTE ARMEE R TAF - w3t TAR% - BT R B g by
HFRA > WA T B G AR AFALL > ity HAkZ B g1
F T AR T 23 Bl T e AL

REHCIPRAFRPER AT BEFgREAAZA « MiRA

HEIEFEII S ST

Tt TR RGP EERI DL T - SR B R
P A g ATV R AR o JUHAE S M B AR AR
BT NHERIETEAF AL G > RERWE Lt g - B T RHREH
AL - ERA TN AE > MM EEN AL G EL]
(Corporate Social Responsibility) 78 {8 H -
DA AL A A BER > TSR] 4 3E 3 i &
B EBRE LIS A FARR o —LeAh 2R A B
Y [ At & 3L ) B AR BB - fE
BN EERIE — ; [T
A AR ZSE R A At diak - XEUUR
B R RSN R YRR o

20024F10 H26 H (RHAZS) » A& 82 7 LA
[ 4 2 A & AT R PR A RRIE o g

R ER M ; 1" ! artativ- - *
K % T AR é Y .« A
o REHN— M ey

S TAE - A :

"l TEZHTL
fE > Horp A 45
— L E - E R
SNER G IR T BEEER () RCIPRATEREAM TS =g B EA S
GOy AL g g EFRCIPRABIE RIS RSB (1) &0 -

B 5 ARMETT ERP A - TooE  EREEEE 5 DB oR A L AR S S T
Ft o DA FFEEZEIKT o

BEAh > g Bl — R RN AR ek BER
%) > FEHBSUEBIAGR - BEURCA S EHRIGRIWER
MRS R HHRIER -

I AR AR AT R A ST A 16 A R A A e A AR E) - A
PREWARTIE R ~ AL - B IR BGEAL & AL G B
& TEAREM M AGET SR (e R O UHER | - w8
T Z MBI T 22 (T By - N [AHRAT BRI o g B TR
e B 2 g R T 2R i 22 AR A S I A
Yk > EEREE RS EAE  fEREME
FHA B G IR B e EECR B DL > AR
PE - EER[Z W] o

FEA 2 B 0 R AT BR 2% ) 9 T 2 e 4 £
Ty B 2 TR RO 0 o
> AL EIRARERARIEBUN > AL E R
ERRBTH - 1o TERB L > B
LH RGP AR o ERIRSE R o 4

e e L e L R L
R > HEABBEMEARAR FERE &t o)  Ae9TEA e smReE ()  BEARE T5E & — M8l S5 LE -

Ik 3 Y= . A R/ B R R R A+ (72 =) K Wrsiaam B BISHAR ek ()
w ﬁ‘w ﬁ 5 % $*"ﬁ§ﬁlﬁ % o f
K j: H Frl—-‘" ° éJ H“ Eflaﬁz j: &Jﬁ rﬁj‘% Am%*i % ﬁ'fiﬁgyhﬁj Z/A\W;ﬁigg S

AEP AR > AT EREMELENAT

[t & AR M TRGE > BB AL G SRR sE oI KR i
MEZET - [t BB RRERER  WHEARAR
T PR AN R 2 0 AR NI HREA SO AT -

R o D T EET RS g B - MBRATERE

2

IEMR L WA T - B e
LR - ROCABAGE - e R
WA LT -

IR P 155 1) R B R e 2L BISAR SR > TR R T e R
FEAERR A C A A B > Sl ELAR U0 8 1l 5 () 75 22 I A5 31 B 7 (93
[] o 12 PR (AT T L o T St @ A e T — 2 S B AR -



)‘{)f{

HK PUBLIC RELATIONS PROFESSIONALS' ASSOCIATION LTD

' B A # B KR E X A B B &

FEFNIE2SITHTSMEEMNIGE

HERERAETETEEB L —  HAEERREERE - H AR
ARD NIy o FEEEA R B RRAERT > 2R —EA R
ARG RVBAE - BAERER S o FH R HEEE) DS & TR AL I
28 (Community Involvement) Z FEIR L > &R T T LU He & DAt
G MRB RE SRS R E RS > BRI R RL & RS AT S 1
At E R A AR

€7 0 R A

F T I 2R R A o AR S R R 2 5 R RSB E M SR T B
TRAFETE W A g R 5 o IE LE MR B A B TR IR B
MeBs it & EA R R > MM A g B AR S LR
AL EIREE - (BlaRE ~ HOF - BRAL - RIRA AL~ KA
£ EBEE - RIREE - AL BRALSE) o g
TR > AR SEIE TR BB EL B AN SRt & 20T 5 Ut > A e i)
FESLHR PEBRR > A 5 TR E 2 T AN R > AN A BRI
i > MARSEREN £ A F NIRRT INE e A a2t g
R EERZ —  DUR L8 e B & IR B e ) S AR S 1 -

(1) SNy B B by 20 T AR

A st AR 4 PR AL B R E TR TR > BT
5 HEARSRATI B 3R TRREIR BB E/MIA 5 i G 374E
A BR 2w LG 55 = B AR RS (BT 4 Sl AT 5 ATERIT R T
T EUR KB /N PR B A B 5 RO L O R B E R Y I i
T BT AMER R E IS > UL RFEBEERER - REZFEM
200 19 1 B A2 N SRR AT RE R [ RS — K > E B T
ZHATENLSL - IRRERPER A S ERUR - A =
W IS EaRET  AER TR A MR F AT - FRES
PR b AR > 0o P BAORS Ao 5 o

(2) B EY

o5 — R AR i A 2 B AL S IR R TE B R B Hoh—
{8617 J&Health Guard Co. Ltd. f@FEARTS 2 B Bk 2E 1A A2 75 /D
ARG S B B SRR ARG o Ol DB R R e R L (R
FNERIEAT B R T L AR RS a0 o LB R B o T ek R R Y
fHE > RIMEMES > IRARERFZRERM TARNAFEN -

EREEHEKE RFHRE) BifR

T3 — R+ J2 eh B
FEN A Superwarm
FPBAY AT (B
) BERIER
B E N
A A T e R B
s ol > (H
S g MRS AR A
A BN el o o AR 7 P 4 i B 0
SR IR e e | IOKS

HIFEY) o #0 R B TR > 1% R Al 6 AEAR G =36
7 HL IR A AR s 3 2 ) 0 B % o BN AT BB g > iRy
REEH - BAFEANLERAMEESZE > INAAEREE
BEAL O EAT Mo -

(3) P MR RE > Wl kL €

BT E B LB BB IR AT A > A 8600 A LA S R A
AL G TE o AT B REREN IR AT EAL > 4
i A BB R AR A BRI B Ak RS > IRAVE A S
BERERET OIS » A NFE LR 0S8 N R mmts
TG TAEY) o A 243 (BN © Spencer Stuart) HMEHEAA FEH5 Fyit:
BRIV R A R IR S R AR R R R - ZI
BARPEA B SEFIN ~ Hi Bl s At RBS 1 B SRS~ A e s
YRR I R AAR S o DL B3R — Rt MRS B P A B ) 2
IS - TR IESF R RS AE ST A S & T b B o AR SR 5 1R
i o

T BAHEAT SR TAE > W AR SRR €7 O S 2 v
15 B B A A BAR o I b3 P A5 A b i SRR A —
A ORI HE T B » A RE PR TR AR & T AR
Dyl BRI A o 5 HAE A v S A Bk MRS £ 41
HEBY L€ FALMRBTE T - S22 UL SRR IRB i A
5 B LI EMA -



2
A Cornorate Social Responsibility Case Study
Hang Seny Bank - Help'the Police Fight Youth Grime Competition 2002

by Alison Ho, Senior Public Affairs Manager, Hang Seng Bank

The Hang Seng Bank - Help the Police Fight Youth Crime Competition was all marketing materials, which appealed to the core target audience
voted the winner in the ‘Public Sector’ category at the PRWeek Awards 2002. (primary and secondary students).

- A web game on a fight crime-related concept was developed to appeal
This Asia-Pacific Award has demonstrated the success of co-operation to the target audience and promote their interest.

between the Hong Kong Police Force and the commercial sector.
External Communications

The Competition aimed at educating youngsters in Hong Kong to live a 1. PR Activities: In addition to the competition kick-off press conference,
healthy lifestyle and to battle crime. Youngsters and their families were these included a number of press releases on different occasions, such
also encouraged to put forward innovative ideas to enhance public awareness as the record-breaking response and the winners’ activities in Australia
of the serious consequences of committing crimes. and New Zealand. A meeting was scheduled for the winners with the

Chief Executive of the HKSAR, the Hon C H Tung; and a
send-off lunch for the winners with the Commissioner of
Police was arranged before the Australia and New Zealand
trips.

Hang Seng Bank sponsored the competition for the fifth
consecutive time, reinforcing the Bank’s commitment to
the development of the younger generation and
strengthening its role as a good corporate citizen.

2. Publicity: Radio and online advertising was developed
The Competition had the highest participation rate in o — L L M to generate awareness. Information on the competition
a single crime prevention contest organised by the " ] e T LTI s also provided on the weekly TVB Jade programme
Police in Hong Kong. It successfully generated a record “Police Magazine” hosted by the Police, and the Bank’s
112,224 entries, representing a 38% increase from website (www.hangseng.com). Communication materials
2000. Mr Vincent Cheng, Vice-Chairman and Chief including posters and leaflets were developed to maximise

Executive of Hang Seng Bank, presents a cheque  advertising effectiveness. Advertorials were placed in
for HK$500,000 to Mr Tsang Yam-pui, Ming Pao and Sing Tao Daily.

Commissioner of Police, for the sponsorship of

the “Hang Seng Bank - Help the Police Fight Youth

HHKS SO0, v

The competition was open to 4 categories - primary,
secondary and tertiary students in all schools in Hong

Kong, as well as school-family units. Candidates had to  (yime Competition 2002”. 3. TV Show: A TV show was co-organised by TVB. It
overcome various challenges before 14 of them were was officiated by the Commissioner of Police, and the
selected to represent Hong Kong as fight youth crime ambassadors during Deputy CEO of Hang Seng Bank, Mr Roger Luk. Finalists of the
a visit to Australia and New Zealand. A TV show was produced by TVB Jade competition were present and a quiz was conducted.

to conclude the competition and promote the fight crime message.
Favourable Response

PR Strategy *  Strong Media Coverage: Major local newspapers reported the main
1. Comprehensive Publicity Plan: An integrated approach including above- activities of the competition. The
the-line, below-the-line and online advertising was adopted to maximise winners’ visit to Australia was
awareness among the target audience. In addition, press releases and also featured in a bulletin issued
advertorials were developed. by the Australasian Police
Multicultural Advisory Bureau.
2. Endorsement by Organiser and Sponsor: PR events were officiated by * The TV show on TVB Jade
Mr Tsang Yam-pui, the Commissioner of Police, and Mr Vincent Cheng, recorded an audience rating of
Vice-Chairman and Chief Executive of Hang Seng Bank, to emphasise over 1 million.
the importance of the competition. * An image tracking study
conducted between April and
3. Endorsement by Celebrities: TV artistes with a positive and healthy image June 2002 by Asia Market
were invited to the press conference and TV show to support the Intelligence revealed that Hang MS Alison Ho (centre), and team members
. . . ) . ) Ms Ruth Ting (right) and Miss Michelle Chan
competition and disseminate the “fight youth crime” message. Seng Bank was perceived as

o : (left), are pictured at the Award
contributing to the society and @ presentation Ceremony on 21 November

4. Creative and Original Tasks: good corporate citizen through 2002 at the Grand Hyatt Hotel in Hong
- A team of cartoon heroes was introduced as the main characters of its sponsorship programmes. Kong.

4
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